





EXPO IS THE WORLD



EXPO IS THE WORLD
190 NATIONS — WITHOUT BORDERS



EXPOIS FUTURE




EXPOIS TECHNOLOGY
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A Global Hub in the
Heart of Europ

190+ nations,

100+ languages come
together in Berlin -

a living laboratory of
diversity, exchange, an
innovation.
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A Global Hub in the
Heart of Europe

Anchored in Berlin |
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Berlin is the stage —
Germany is the host
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Berlin it

From innovation hubs to @ Hannover POIsMY @ ¢yt an der Oer
cultural regions, German Cleighei e s |
in all its facets will Dortmund:-

contribute to shaping the Qe @ Dresden
EXPO and welcoming the '-
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All of Berlin a
World EXPO

Main venue Main'Venue

EXPO Satellites
KiezLab Q Buch

KiezLab Q

Main Venue

EXPO Satellites " ™ N

Kiez Lab 9 Kiez Lab 9

Kiez Labs EXPO Satellites 9 KiezLab Q

|ICC i
KiezLab @ EXPO Satellites

2035 prOjeCtS ¥ TerEﬁZI(IzoSfalflealrlwi;? 9 iesin 'y Funkhaus
for GLOBAL GOALS deztab @

KiezLab Q

KiezLab Q

KiezLab Q

KiezLab Q KiezLab @

KiezLab Q@

KiezLab Q

Main Venue
i~ ~Option 2 BER

Option 3 Clean Tech Park

Kiez Lab '@
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Personallzed tech” nhanced experlences = s o -
Vibrant exchange across cultures, commumtles and generatlons W i N
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Innovation and Collaboration Hub =
Sp:ce for_new experiences ; .
Innovators, policy makers and citizens meet in one place

bringing communities and reglg?ns together -
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EXPO Satellites

Terﬁﬂelhof Airport Building
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Berlin as a living EXPO ﬁ

Empowering communities to share their st

Blending global dialogue with local participatien®s.. .«
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EXPO IS
IMMEDIATE DEVELOPMENT
ACCELERATION



EXPO CREATES
100.000 NEW JOBS

OOOOOOOOOOOOO




EXPO BRINGS
22 BILLION € IN REVENUE




EXPO PROMOTES
GLOBAL VISIBILITY



EXPO IS

THE DECISIVE BOOSTER
FOR BERLIN IN

THE NEXT DECADE!




EXPO is...

—

Self-built Pavilions Type B Pavilions Thematic Pavilions Core Infrastructure
average daverage daverage Main Venue
~60 Pavilions ~100 Pavilions ~10 Pavilions Transportation Systems

Expo Village



Potential

EXPO Milan (2015)

Motto: Feeding the Planet,
Energy for Life

Area: 200 ha

Participants: 147 Countries
Visitors: 22,2 Mio.
Investment: ca. 2.6 Billion €

Revenue: ca. 5 - 10 Billion €

(City & Country)

EXPO Dubai (2020)

Motto: Connecting Minds,
Creating the Future

Area: 438 ha

Participants: 193 Countries
Visitors: 25 Mio.
Investment: ca. 30 Billion €

Revenue: ca. 40 Billion €

EXPO Osaka (2025)

Motto: Designing Future Society
for Our Lives

Area: 155 ha

Participants: 158 Countries

Visitors: 28 Mio.
Investment: ca. 8 Billion €

Revenue: est. 30 Billion €

EXPO Riad (2030)
Motto: Foresight for Tomorrow
Area: 600 ha

Participants: 195 - 197 Countries
Visitors: est. 25 - 30 Mio.
Investment: tbd

Revenue: tbd

Sources: Euronews.com, wantedinmilan.com, expocitydubai.com, bie-paris.org, dubai-freezone.ae, constructionweekonline.com, asahi.com, arabnews jp, travelvoice.jp, apir.orjp, rcrc.gov.sa, argaam.com, gulfconstructiononline.com



Berlins visionary concept

VW ETLRRE

Booster flr
infrastructure
and
development

Satellites

Acceleration
of outstanding
projects

Kiez Labs &
Projects

Involvement
of the entire
population




Finance & Effects Overview

Revenue from J
g

Additional revenue
tickets and marketin

and structural funds Increase in GDP 1

Global Enthusiasm,

Acceleration,

Visibility Cohesion




Finance

Expo Description Revenue € mio Expenditure € mio
2035 Ticket sales 1,000 &% EXPO venue 1,100
_ - Sponsorship 200 = Administration 240
BERL'N All income and & , o ,
. K Licensing 200 i Marketing 250
Ganz Berlin eine Weltausstellung! g EXDE ndltu rE bDrnE % ﬁﬂ
S directly by the Events 50 Content 400
organizer {2 Building use 200 < Other 100
Total 2,100 Total 2,090
Taxes (e.g., hotel) 85 Security 270
\/ All revenue and Transportation revenue 350 TF Infrastructure ?
- expenditure of the Land use after the EXPO 250 B
= . The inf is highl
g State: of Berlin _ g, Federal infrastructure ? Q’j eclgn::a:;f;:;r;:e n'f y ‘
I‘EC]LIII'E'd fﬂr hDStlng SUbSi diE S Reference: Milan: €2.5 billion; Shanghai: €40 billion

the EXPO
Total 685 +? Total \270 +7?

.~ €22 billion growth in GDP 5,000 ¢ Financial support for 4
- All government and associated federal tax infrastructure and operating
5 revenue and revenues over 5 years expenses
g expenditure related to
Y EXPO

Total 5 Total 4,000

All values have a margin of uncertainty of £20% and may change further if the concept is modified; source: PwC; date: October 20, 2025



Timeline & Milestones

Decision

Application phase

Declaration of intent by the Submission of concept
Federal Chancellor regarding to BIE
the orientation at the BIE

Declaration of intent 6-month window for submitting

declarations of intent
at the state level

National Persuasion Phase [BER, GER]

International Persuasion Phase [outside GER) il < 4 Continued use

2027 2036-2044

EXPO 2035
May-October



The Organisation

Concept

Team

A

250.000 2.035 Expo
Faces Prc;jects 2035

BERLIN

sstellung

Ganz Berlin eine Weltau

GmbH

Global Goals

Berlin
e.V. EXPO

2035
BERLIN

>350 Beteiligungs-

gesellschaft

Members der Deutschen
Wirtschaft

GmbH & Co. KG
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EXPO 20350 S 4
Geschéftsfihrer” ’ \ s . ¢ / / ’
: 1 = | ; Christian” Prof. Lutz " _ANicole
Tscherich Engelke Srock.Sta‘nVIeyn,‘

J 2 % T 1 “Prof. L Dr. Prof. & . 4 7
Christina [ ef B i | Carlos . D, « ¥ Manja
Horvath Mose “ i L B Muti V + 4 Moreno i i ,}}’Schreiner

Prof. Dr.=_
JochenA.”

Neidhardt 3 Werner

Philipp
Boutellier

“Prof. Dr.

Prof. Jutta
““Maike Sander

Allmendinger




BERLIN

THE WHOLE CITY IS THE EXPO
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